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Abstract 
Our study aims to inquire the matter of the national identity and image of Romanians as they are spread out by the national press. 
-
the identity and image levels are influenced by the messages that are promoted by the media. Our paper
the image of the Romanians is being shaped and spread out by the media and which are the labels used in the process of framing 
the Romanian people. Therefore, we applied the method of framing analysis as it was developed by William A. Gamson and 
Andre Modigliani. In order to study what are the image parameters and levels that describe the Romanians and analyze the 
framing process we consider that frames are linguistic structures such as metaphors, visual icons and catchphrases, as Gamson 
and Modigliani pointed out. In this sense, we try to identify not only the imagological levels of the Romanians, but also the 
framing devices and try to find out the way they have influenced the image. Moreover, our research points out the fact that image 
has a strong stereotype character as the messages that regard Romanians refer to stereotypes. Finally, the research tries to identify 
which of the framing devices used by the media is more visible and has more influence in the construction of stereotypes. 
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1. General overview 
Most often we are tempted to debated images in terms of perceived identity, in the sense that identity influences 
how a group's image is structured. However, research shows that the problem is far more complex as they are in a 
permanent exchange relationship, the content of identity acting as image and the content of image acting as identity. 
Within this exchange stereotypes have significant influence, as representations of a person or a group which are so 
well known and credible that they hold an authenticity that is difficult to disrupt. The same phenomenon is 
encountered with ethnic-stereotypes, which concentrates instead on the heteroimage of a group and places the 
emphasis instead on ethnic representations. In this paper we aim to decipher the levels of the Romanian people's 
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image and identity, looking for the stereotypes transmitted through the press and entrenched through time. From this 
point of view we are talking about representations that function as true labels, with the image and identity of 
Romanians depending on the framing of the actors sending the messages. We must note that the issue of stereotypes 
and image in our paper can be seen only apparently as an approach to Romanian ethnic-stereotypes, since our 
investigation is not concerned with the public perception le
but instead it is concerned with the level of the messages received by them, that is the image structured through 
communication. From this point of view, this paper points out the importance of media messages to the formation 
and shape of the image of Romanians, regardless of whether we are talking about self-image or the image of the 
other.  
Studies of stereotypes are tributary to imagology, though they most often place the emphasis on the impact of 
literary texts rather than on the formation and spread of stereotypes and images (Dyserink, 1997; Leerssen, 1991; 
Beller & Leerssen, 2001; Moura, 1992). The perspective from which we approach the issue of stereotypes in our 
paper is closer to the concept of meta-image drawn by Hercules Millas (Millas, 2001, 2006), whose studies 
highlighted the impact and influence of images the individuals believe otherness has of them. More precisely, we are 
talking about the image that I believe the other has of me. In light of our research, we will debate the extent of the 
influence of images transmitted by the press to the investigated group and more precisely the influence of the levels 
of the image communicated by the press on the shape of the image and identity of Romanians. We are considering 
the role the press plays in terms of forming representations and the way in which it influences the image that 
Romanians have of themselves. Therefore, we depart from the premise that exposure to negative messages about the 
origin group leads to the shaping of a negative image of it and has significant influence on the elements of its 
identity. Due to the fact that the press send negative messages about the Romanian people and framed negative 
elements of its image, the mass-media determines the formation of negative representations for Romanians of 
themselves. However, our analysis investigates only a stage of this process, that is the representations reaching 
Romanians, as the results of our study highlights only the levels of image and identity, the stereotypes sent and the 
ways in which the image perpetuated by the press is structured. The second stage, the analysis of representations 
among Romanians will be done later, within a different research project.  
The working hypothesis of our study is that the more the press uses the stereotypical elements in the messages 
about Romanians, the more the image perpetuated in the press will be predominantly negative. Our research was 
done by analysing media messages sent in the first half of 2012 from the most important daily national newspapers 
in Romania: , Evenimentul zilei  and . The analysis took under consideration the 
frame identity and interpretation, as they were defined by William A. Gamson and Andre Modigliani within framing 
analysis (William, Gamson, & Modigliani, 1989). Thus, we have pursued the identification of metaphors, 
catchphrases and visual icons regarding the Romanian people.  
      The results of our survey of the press have evidenced a strong connection between the negative messages about 
the Romanian people and the stereotypes connected to them. In fact, the majority of messages sent by the press were 
negative or referred to negative elements communicated by others. Although visual icons have the lowest 
percentages from the point of view of visibility and despite the variations in the hierarchy of visibility within the 
papers, we can say that qualitatively the situation is similar and it generates a certain consistency of image, even 
though its character is negative. The differences in frame structure visibility in the three dailies are important, but 
they do not influence the systemic character of the messages. The metaphors about Romanians consolidate 
catchphrases and together they construct image levels that contain negative representations. There is coherence both 
in terms of visibility and in terms of representation, in that the image transmitted by the press has a negative 
character, underlining and confirming already entrenched stereotypes. Essentially, both journalists and other actors 
with media visibility present only those elements of reality that will sustain known stereotypical representations. 
When there are no more justifications to be found in daily realities, actors with media visibility will use stereotypical 
references. From a communicational and imagological point of view, any reference made by the press to stereotypes 
regulations! After 50 years of pantomime during communism they pretend to pay us and we pretend to work is the 
quintessence of the legitimate hypocrisy of the Romanian people faced with an aggressor  pretend europeanization 
zilei . Our research has 
also found positive visibility of elements of the image of Romanians, with messages aimed at invalidating 
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stereotypes. In fact, there are actors with media visibility who transmit positive messages about Romanians and who 
structure their communications around known stereotypes they reject, claiming the opposite side. What is interesting 
is that positive messages, as well as negative ones, refer to existing stereotypes about Romanians, without shifting 
the margins of the image to new aspects. An overview reveals that the image of Romanians that the press transmits 
uses stereotypical representations whether it sends a positive or a negative message.  
 
2. Methodology 
 
Our study is based on the frame analysis method developed by William A. Gamson and Andre Modigliani 
(William, Gamson, & Modigliani, 1989) in order to analyse how messages regarding Romanians were framed and 
how the visibility of image levels were structured for the Romanian people in the Romanian press during the first 
part of 2012. Following at least in part the model developed by Gamson and Modigliani, we aim to identify the 
messages sent by the press regarding Romanians in metaphors, catchphrases and visual icons, in order to latter 
analyse them qualitatively as well as quantitatively. As Gamson and Modigliani argue, media discourse has a 
significant impact on the way in which opinions, and implicitly images, are structured. Journalists 
own frames and invent their own clever catchphrases, drawing on a popular culture that they share with their 
 & Modigliani, 1989, p. 3). The press plays a major role in framing information through the way 
it suggests the sense and meaning of events and the way it reports on the actions of different actors. Also, the mass-
media does not hesitate to characterize and discuss the attributes of people and groups, constructing positive or 
negative images.  
We believe that our chosen method allows us to analyse the messages propagated by the press according to a 
scheme while, at the same time, allows us to consider with analytic flexibility the issue of representations and 
stereotypes sent through the mass-media. Through metaphors we are attempting to decipher the symbolic frame of 
the message, and to identify the figures of speech used as labels for Romanians, while with the aid of visual 
messages we can investigate the way in which Romanians were pictured, the way in which their characteristics 
gained iconic status through journalistic parlance. Catchphrases also synthesise in an easy to remember formula the 
attributes of Romanians, contributing to the quick spread of labels and stereotypes. After all, any message or image 
that is not memorable and does not answer a symbolic need has no chance to last.  
 
3. Data interpretation 
 
Our research has evidenced that there is an unequal distribution of the three types of frames, both within each 
newspaper and in general. The survey of the three dailies has brought to light a series of similarities and differences 
in terms of reporting the image of Romanians. Among them, we observed that the references with negative 
connotations towards the Romanian people are predominant, though present in varying percentages depending on 
the particular newspaper. We are talking about an interdependence of the three types of frames, as there are 
metaphors that contain visual icons as well as catchphrases that use metaphors for the features of Romanians.  
 references to the image of Romanians, with thematic diversity 
metaphors dominated with 53% of the total number of frames used. What is interesting is the fact that metaphors 
underline elements linked to the lack of reaction of Romanians, and the negative reactions of the Romanian people: 
bl
they can be found again and again among stereotypes and ethnic-stereotypes of Romanians, to which the press and 
the actors with media visibility refer when making these characterizations. We encounter the same phenomenon 
among visual icons and catchphrases, even though the registered percentages are lower, 26% and 20% respectively. 
In that sense, these two frame categories contribute to the shaping, or rather the reiteration of certain ethnic traits. 
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connected to their determination to protest against those in the government and the political class. In these cases we 
see a rejection of stereotypes, with messages claiming that 
. 
-20o C, as happened 
during the protests from the beginning of 2012.  
tul zilei
(approximately 40%), which are easy to remember and have greater impact. In the case of catchphrases in 
 sense that along with negative references we also found a high 
 
are probably structured ethno-
have 
as a people is our fearful manner, the quick fire of our enthusiasms. The wilful negativism, the refusal to see good, 
 zilei . This is the way the lack 
of initiative is 
zilei
anything anywhere, this has been proven. Also, another quality is the creative spirit. We are a people rich from the 
zilei
18). The image of the passive Romanian lacking reactions is transmitted with the help of metaphors, which have a 
mentality of worms who want absolutely nothing, but complain about everything surrounding t
in turn, register only 23.42%, the lowest, carrying negative image elements, as in the other two categories of frames.  
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Figure 1 Framing Qualitative Analysis January-June 2012 
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Romania, with the newspaper pointing out the dissatisfaction with those in government and politicians in general. Of 
course, we must keep in mind that this is opinion journalism and understand that the positions of the three 
newspapers are linked to claiming certain political affiliations and supporting a political program or party. In that 
sense, as a newspaper close to the party in power at the mo Zilei
abu
class lead to a vicious cycle: the way Romanians are themselves led to the creation of a political class that governs 
badly without being sanctioned, and the political class, in turn, contributes to maintaining these negative ethnic 
roots are evidently in the state of politics (Petr . There is an entire 
emphasis is not placed on the way Romanians are, in the sense of ethno-genetic traits, but instead on the unfortunate 
influence of political leaders.                                                                                                                     
By coalescing the data obtained through our research we found that metaphors dominated at 40%, followed by 
catchphrases at 32.58% and visual icons with the lower visibility of 26.51%. Of note though, is the fact that frames 
were generally structured around existing stereotypes of Romanians, with negative articles rehashing them in 
various forms, and positive ones combating them or placing the blame on politicians. It is interesting that in two of 
zilei As pointed in 
Figure 1, the metaphors, which had the most visibility, took first place both in terms of total visibility and in terms 
of negative visibility, with the latter reaching 62.50% compared to the positive 37.50%. Catchphrases were also 
primarily negative (58.82% to 41.17%) while visual icons have the highest positive of 42% while maintaining a 
negative margin of 57%. In general, however, we are talking about a high percentage of negative visibility among 
frames: 60.06% in the negative and only 39.93% in the positive.  
4. Conclusions 
 Our research has shown that the more people are exposed to negative messages about their origin group the 
more their ethnic-image will tend towards the negative, and social cohesion will lessen. In addition, pursuant to this 
study we can say that stereotypes have a major impact on the way in which we perceive ourselves and perceive 
others as the messages we analysed have evidenced the fact that when referring to the Romanian people or 
attempting to explain phenomena connected to Romanians, the press and actors with media visibility use metaphors 
already entrenched in the form of stereotypes. Thus, when they choose to characterise Romanians, journalists and 
others use stereotypical labels in the form of metaphors and catchphrases. The repetition of these representations is 
not without effect among Romanians. National studies have shown that they have a poor opinion of the possibilities 
open to them in Romania. It would be difficult for things to be otherwise as long as we understand that there is a 
plethora of negative messages in the press, messages which emphasize the negative dimensions of being Romanian. 
From this point of view we can say that our research has shed light on the strong connection between image and 
communication, the negative representations Romanians have of themselves being the result of the negative 
messages they are exposed to.  
Another interesting aspect is that the media public space in Romania does not succeed in imposing new 
image margins for the image of Romanians,, since the messages, regardless of their content and attitude, rehash old, 
well known elements. Reporting on them varied based on the opinions of the broadcaster and the communicative 
context, but the result is the same: in general Romanians are exposed to the same messages, as actors with media 
visibility fail to impose new themes or new image margins. From this point of view, our thesis is validated, but also 
enriched, since our study has shown that actors with media visibility only rarely shape new imagological elements 
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